SECTION ONE RESULTS: MEMBER DEMOGRAPHICS

Survey Period

The member survey was mailed to 200 random
members on August 15. Surveys included in the results
were received over a one-month period. Any survey
received after that date was not included.

Response Rate: 31%

Age: 18- 44 0% Gender: Male 49%
45 - 54 14% Female 51%
55-64 36%
65-74 27%
75 -84 14%
84+ 9%

Residence: Quincy 63%

Surrounding area  37%

LISTEN AND LEARN:

Thank you to all of our members for helping make this
fall pledge drive a huge success!

To promote the educational value of public radio, the
theme for this year’s pledge drive was “Listen and
Learn.”

Many WQUB members donated their time by making
on-air appeals to the community touting the importance
of keeping public radio in the community.

To reach new members, WQUB increased promotional
efforts through various media venues. “We produced a
promotional commercial that aired throughout the area
on local networks and various cable channels,” says
Bob Weirather, Business Manager of WQUB.
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THE SUR VEY SAYS!

Looking at the demographic results, it is interesting to note that
WQUB draws a listening audience that is almost equally male
and female.

The data also suggests that WQUB is reaching past the Quincy
community with a good number of listeners tuning in from the
surrounding tri-state area.

And lastly, WQUB recognizes that active strides need to be
taken to reach below the 45+ age demographics while retaining
our core listeners.

This newsletter is the first of a series of five featuring the results
of the member survey. The five sections of the survey that will
be featured are: member demographics, listening habits, pro-
gramming, HD Radio, and member involvement and interests.
The first section is the shortest and will become more in-depth
as it progresses.

THE FALL PLEDGE DRIVE

Weirather continues, “To reach people more directly, members
volunteered their time by making courtesy calls to over 100 past
pledge donors. We are hoping these additional contact efforts
will ensure the success of our station into 2009.”

This year a new pledge premium was incorporated into the mix:
all donors ($40+) will receive a collectible WQUB holiday
ornament. And due to popular demand, Ayer’s Pottery has
created a new design for this year’s collectible WQUB mug.

As pledges are still coming in, the final results will be included in
the January Newsletter. If you forgot to pledge, you still have
time!

Call WQUB at 217.228.5410, mail in your pledge card or visit
www.wqub.org to make a pledge online.
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TECHNOLOGY UPDATE FROM ANDY: ONLINE STREAMING TO TH E RESCUE!

“Help! Is there an internet stream
| of WQUB's signal on this plane?!”

While it's not likely you'll ever hear
// | someone scream that sentence,
4| you might be happy to hear that
WQUB is very close to offering our
broadcast on the internet.

Online streaming is a continuous feed of broadcast signal
through an internet connection. It is real-time delivery
meaning you’ll have to “tune in” on your computer just like
you would with a radio receiver. The difference being, an
internet connection can be accessed from anywhere in the
world. Those who have laptops and wireless connections
can hear our station anywhere with an internet connection.

Streaming has been a growing medium for radio listeners
as more people need internet connections at home. In a
recent WQUB survey, several members indicated online
streaming would be a very convenient method for them to
listen.

We hope the service will be ready sooner, but at the latest
it will be installed before the end of the year. Online
streaming won't save your life anytime soon, but | hope it
helps you feel that the information WQUB provides saves

you time and is a nice addition to our current on-air
offerings.

Podcast Update

Since mid-August WQUB has been providing a few
programs on demand for download via our website.
Recently there has been an upward spike on the podcast
page. In August, the podcast page was clicked a total of
797 times. That number skyrocketed in September to
2,235.

Our most popular podcast is The Press Box, which has
been listened to more times than any other program. We
are happy with the interest and hope this better serves our
community.

Andy Ruzicka, Director of Operations
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